
The WEVO Solution
WEVO gave the Bentley team the 
actionable feedback needed to 
accurately address the values of 
their target audience. WEVO’s 
Insight Report included a rapid 
generation of customer motivations, 
landing page preferences, and 
reasons why prospective students 
were converting…or not. The 
insights gathered informed 
decisions based on results, not 
hypotheses or gut feelings, resulting 
in faster buy-in from stakeholders. Not 
only were WEVO’s recommendations 
spot-on (since they were based on 
actual feedback from real people), it 
was also provided within 20 days 
and at a fraction of the cost of 
traditional methods.

Bentley University Used 
WEVO to Double Online 
Student Conversion in 
20 Days

Ranked among the Top 10 “Best Undergraduate 
Business Schools” by Business Week in 2016, 
Bentley University is one of the fastest growing 
leading brands in higher education. The university’s 
CMO, Valerie Fox, sets the bar high for herself and 
her team to keep up the momentum. 

The Problem
When preparing to relaunch the university’s 
business degree recruitment landing page, Fox was 
confident that starting with an audience-first 
approach was the key to launching a truly impactful 
marketing campaign. Her mission was clear: gain 
deep insights into the factors that motivate 
prospective students while understanding how to 
connect with them on both an emotional and 
academic level. 

Fox and her team didn’t have a way to analyze the 
diverse values of thousands of prospective students 
with di�erent backgrounds using traditional tools 
and methods. “Gathering this information isn’t 
possible with only A/B testing or simply measuring 
clicks,” says Fox. “These methods aren’t able to 
deliver an understanding of what a customer thinks 
– oftentimes forcing marketers to guess and debate 
amongst themselves what data means, and creating 
conflict instead of agreement.” Skadi Gidionsen, 
Bentley’s Manager of Digital Engagement adds that 
“even after testing, you don’t have the confidence 
that you addressed the important questions.” The 
team needed more insight to ensure their page 
addressed the content that was most valued by 
prospective students.

WEVO is the HubSpot of the 
conversion optimization 

category. It should be a part of 
every digital marketer’s toolkit.

–Valerie Fox,
Bentley University CMO
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The Results
Bentley University was able to relaunch a higher converting landing 
page within weeks. They have experienced a 151% improvement in 
their conversion rate, doubling the student interest in their 
award-winning business programs. WEVO’s analysis was the key to 
quickly secure stakeholder confidence and reduce overall 
time-to-market. Presenting the recommendations backed by 
statistically significant data eliminated resistance to new ideas and 
resulted in astounding team consensus, according to Fox. “The 
results far exceeded our expectations,” says Fox, “now that we use 
WEVO, I feel significantly more confident going to market.”

Stop Guessing. Optimize Website
Experiences Before Going Live.

WEVO is the first company to optimize website 
experiences BEFORE going live. WEVO was 

created in response to marketer's frustration with 
existing tools that require considerable time, 

resources, and guesswork in an attempt to increase 
conversion rates. Leveraging Artificial Intelligence 

and a proprietary behavioral model, WEVO 
diagnoses webpages without the need for live 

tra�c or integration, pinpointing the reasons 
preventing more customers from converting. 

I’d recommend WEVO to 
anyone responsible for 

making significant 
investments in campaigns 

or advertising. Anyone 
who needs to make their 

ad dollars work hard.

–Valerie Fox,
Bentley University CMO

Now that we
use WEVO,

I feel significantly
more confident
going to market.

–Valerie Fox,
Bentley University CMO
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Get in touch with the WEVO team today
success@wevoconversion.com
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